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BA Curriculum
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am St imin! 3 AI7h BE
BUS 927 |H|=L|A of'd2|ElA 7HE (Introduction to Business Analytics) 3(3)
BUS 928 | H{=L|A Cj|O|E| Of'22|ElA (Data Analytics in Business) 3(3)
Mz | BUS929 |HI=L X OfEE|f 2 x|X3t 3 A[S#H0]4 | 1.5(1.5)
ol (Optimization & Simulation in Business Analytics I)
W= | BUS 930 HIZL|2 of'dE|ElA A[X3} U AZ0|M 1l 1.5(1.5) "
(12e%3) (Optimization & Simulation in Business Analytics Il)
BUS 931 | A& HOtmt C|X|® &2 I (Information Securities & Digital Ethics 1) 1.5(1.5)
BUS 932 HHE Hotm C|X|™ 2| Il (Information Securities & Digital Ethics 1) | 1.5(1.5)
BUS 933 313 H|=L|A of'22|ElA | (Advanced Business Analytics 1) 1.5(1.5)
BUS 934 | 713 H|=L|A of'22|E!A lI(Advanced Business Analytics 1) 1.5(1.5)
Mz | BUS935 pi=L|A ofa|elA EEH|Q! I(Blockchain in Business Analytics I) 1.5(1.5)
M= BUS936 ni=L|A of'd2|ElA EEH 2 lI(Blockchain in Business Analytics 1) | 1-5(1.5)
5 | BUS 937 H|=L|A Of22|ElA QIBX|5 I(Artificial Intelligence in Business Anal | 1-5(1.5)
(128Hd) ytics 1)
BUS 938 | H{=L|A of'd2|ElA Q1B X|S Ili(Artificial Intelligence in Business 1.5(1.5)
Analytics II)




Curriculum Roadmap (Tentative)
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BUS 939 | &4 DOJC|of o' 2|E]A | (Social Media Analytics ) 1.5(1.5)
BUS 940 | 24 0OJc|of o' d2|ElA Il (Social Media Analytics II) 1.5(1.5)
maz | BUS941 OFAIY OfEE|5 = I(Marketing Analytics 1) 1.5(1.5)
MEH BUS 942 | OFA|E Of'22|ElA II(Marketing Analytics 11) 1.5(1.5)
A= | BUS 943 | Tto|HA Of'D2|ElA | (Financial Analytics I) 1.5(1.5) 43
(12%%8)| Bys 944 | THo|4H4 OfYE|EIA Ii(Financial Analytics II) 1.5(1.5)
BUS 945 | 20| A Of 2 2|ElA |(Operations Analytics 1) 1.5(1.5)
BUS 946 | 2m|0[ A Of'22|ElA |I(Operations Analytics 1) 1.5(1.5)
AT
x| | BUS 947 |HI=L|A of'd2|ElA Z2ME | (Project in Business Analytics 1) 3(3) 3
CHA| BUS 948 | H|=L|A OfEHE|ElA T2 M E || (Project in Business Analytics Il) 2(2) 3or6
= BUS 949 |H|=L|A OfE2|E]A ZZME |l (Project in Business Analytics 111) 3(3) 6

(8eHd)
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